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Abstract
Women’s access to microfinance services has increased substantially in the last 10 years but the ability to
access further limited because of various issues related to female gender. Sudan has proven the success of
the empowerment of women, both in the social, economic and cultural. Objectives To review the benefits of
Credit Union in improving the situation of its beneficiaries (rural women) from the standpoint of economic,
social, cultural and psychological harm. Assessing the key factors of success in implementing equivalence
gender and women’s empowerment. The existence Credit Union (CU) has been able to beguile women
in family economic activities, where most of the credit received by women especially in rural areas has
been used and exploited to enhance their business, either new business or old business, it is shown from
their opinion that it This has to increase revenue. The result of increased revenue is used to develop the
business back, to increase children’s school fees so that the improving educational level and standard of
welfare, the purchase of household furnishings, adding to the purchase of vehicles used to facilitate their
efforts, to renovate the house and a small portion is used for daily needs or consumptive. By becoming a
member of the CU they really feel the positive influence that is felt more confident because they feel could
help the family needs or to increase family income. Likewise, openness to others is also increased because
they felt more knowledgeable and lack of information left behind by others.
Keywords : credit unions, women’s empowerment, entepreneurship
1 Introduction
1.1 Background
Microcredit is an important financial instrument to
generate economic activity. Some 1,200 micro-
finance institutions (MFIs) currently operating in
Bangladesh. They extend credit to around 8 million
people, of whom 90% are women. The borrowers
most of the work themselves, and they engage in
activities that generate much revenue. In addition,
the MFI has created employment for about 70,000
people, about 20% of which are women. The in-
dustry has managed to increase the total credits
the which Tk. 66,566 million (U.S. $ 1.4 billion),
which. 18,164 million remains outstanding in the
field. Microfinance has been very effective in mo-
bilizing the savings of poor borrowers. Net sav-
ings from the borrower is 5,216 million. Currently,
members of the savings that meet about 20% of
the total revolving fund. Microcredit is a high rate
of claims from borrowers, more than 95%. (Kaniz
Fahmida Ahmed, 2010)
Very positive impact of microcredit, the major
benefits of microcredit are: (a) increase family in-
come and quality of life, and as women repre-
sent 90% of borrowers, their contribution is im-
portant, (b) promote the savings habit among the
poor women borrowers; (c) have raised aware-
ness and empowered women to contribute to socio-
economic activities are diverse, and (d) it has en-
couraged women to take an active role in politics
of Bangladesh.
World Bank survey conducted for mid-term re-
view of the Poverty Reduction and Microfinance
Project among 675 micro-credit borrowers indicate
that there has been a positive change in social and
economic status of borrowers surveyed. The power
of microcredit lies in its ability to organize un-
employed women into productive labor with their
proven credit It is believed that 25 million peo-
ple worldwide now use micro-credit to enhance in-
come or entrepreneurial activity, and this, 90% are
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women .
The scope of the credit union, contained 3 el-
ements in it. (1) Banking, if the world’s daily
banking and savings products known deposits (de-
posits), then the same case with the credit union.
Even in the credit union is able to provide greater
interest from the bank. In general, the credit
union who shelter under the Coordinating Body
Credit Union Credit Union Central Kalimantan
and Equatorial provide savings up to 14% inter-
est p.a., (2) Cooperative, is a major breath of
lebaga named credit union. The elements and
values contained in a cooperative so thick in the
credit union organization. (3) Insurance, coopera-
tive polish themselves into an institution that car-
ries the values and elements contained in an in-
surance. A concern of institutions in protecting
members, both in the form of deposits or loans.
In addition, internally created a similar product
known as solidarity.(Http://zokeher.wordpress.
com/ruang-lingkup-credit-union)
According to the theory that credit unions or
credit union, or commonly abbreviated as CU is a
financial institution engaged in savings and loan
owned and managed by its members, and which
aims to create welfare for its own members. Credit
Union has three main principles namely: http:
//id.wikipedia.org/wiki/Koperasi_kredit
1. The principle of self-help (savings only from its
members);
2. The principle of loyal friends (loans are given
only to members) and
3. The principle of education and awareness
(build character is paramount; just a good
character who can receive a loan).
The concept of CU are the people who become
members must pay dues, savings, and savings. Sav-
ing it would be a guarantee to borrow the amount
that is still reasonable. Which may borrow only
member, should not be an outsider. (Tony Kusmiran
Credit Union Ala Indonesia Edition 605 | October
22, 2007)
1.2 Objective:
1. Assessing the benefits of Credit Union in im-
proving the situation of its beneficiaries (rural
women) from the standpoint of economic, so-
cial, cultural and psychological harm.
2. Assessing the key factors of success in imple-
menting equivalence gender and women’s em-
powerment.
2 Theoretical Background
Empowerment of women can not be separated from
the general concept of community empowerment.
Some shades of empowerment is (Taruna, 2001):
(1) Human dignity, develop dignity, potential, and
human energy, (2) Empowerment, empower both
individuals and groups, (3) Participatory, and (4)
Fair. Who’s the philosophy of community empower-
ment includes (1) self-help (self), (2) continues to
seek and find solutions together, (3) no assistance
(technical and practical), (4) democratic, and (5)
fosters the emergence of local leadership.
Aspects of human dignity includes the dignity,
potential, or even human energy inherent individ-
ually. Human dignity is the ultimate goal or end
result. Not only the final goal / outcome, but also
the key and core.
Aspects of empowerment includes physical, intel-
lectual, economic, political, and cultural, thus em-
powering it includes total human development.
Participatory aspects, which need the participa-
tion of all parties in developing empowerment,
both from the government, the perpetrators and ex-
ecutors. Program’s success will only realized when
all can participate in accordance with their capabil-
ities and skill.
Aspect Fair, where the outcome of this empow-
erment pattern can be enjoyed by all without any
limitation or how large the contribution is given.
Justice is the element and the main purpose of this
empowerment.
Aspects of participatory and fair include (1) have
equal rights to obtain access to resources and social
services, (2) concerning the fundamental rights, (3)
develop in common, (4) profitable, (5) in respect of
any desire or individual needs to contribute for the
common good, (6) utilize optimally fair but what
has been created in this world, (7) more than the
moral character of law, and (8) is closely related to
human needs in particular.
This study aims to: First, find out how far
women’s access and control the micro business
to the physical resources. Second, the extent
to which women in micro business can access
and control over socio-cultural resources. Third,
identify the barriers experienced by women mi-
cro entrepreneurs in terms of access and control
over resources. Fourth, to formulate strategies
to strengthen against women micro entrepreneurs
(Ninik Sri Rahayu, 2007)
According to data from the Office of the Min-
istry of Women Empowerment, that the number of
women who engage in micro-economic enterprises
not less than 43% of the total micro-enterprises in
Indonesia. This figure could be even greater con-
sidering the women-run micro-enterprises are usu-
ally informal and not legal entities so that the less
publicized widely. Characteristically, the problem
faced by women micro-entrepreneurs differ from
male micro entrepreneurs. Paradise (2005) men-
tions that women micro entrepreneurs in running
their business have to deal with two fundamen-
tal problems are technical problems of the business
and structural problems.
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In his efforts to cultivate, women are often faced
with constraints which is known as "Triple burden
of women", that is when they are ’asked to’ perform
the function of reproduction, production, as well as
social function in society at the same time (SMERU:
2003). Complications of the role that carried by
women causes them to lose the opportunity to take
advantage of economic opportunities that exist, in-
cluding the utilization of productive resources both
physical resources and socio-cultural resources as
capital to run its business. Strengthening of women
in various forms of social life, economics, and poli-
tics based on the linkage between privacy and com-
munity rules and regulations. (Source: Website
Kalyanamitra - May 14, 2007) Why women are em-
powered?
1. Because women have the same interests with
men in development, and also the users of the
building, which has equal rights with men.
2. Women have a special interest in nature for the
women themselves and children. As in the ev-
eryday life of women’s role can not be replaced
completely by men, for example in the house-
hold.
3. Empowering and involving women in develop-
ment, will indirectly also empower and trans-
mit a positive spirit to the younger generation,
who are generally in everyday life very closely
with the figure of mother, women who care for
them.
4. Women have a hidden potential that is not in-
ferior to men, could be in terms of motivation,
morale, fighting spirit and the need to move
forward.
5. Women are relatively more flexible, more flex-
ible and more receptive than men but usually
not in terms of emotional controlled.
6. Women’s potential to perform a variety of pro-
ductive activities that generate and can help
the family economy, and more broadly the
national economy, let alone the potential for
spread in various fields and sectors. The poten-
tial of women needs to be improved or at least
reduced the causes of why women get ahead
in a career difficult for women hard work and
forward its business for women entrepreneurs.
According to Horizon Love (Ideas for Small Busi-
ness and Associate, 1994), there are important
differences that define entrepreneurship spirit, be-
tween man and woman, which most women is dif-
ficult to go forward because:
1. Women are taught not to compete, they were
not developed with the spirit of good competi-
tion in the business world.
2. She too saw contemplates the small details,
they too are too concerned about things that
detail of the problem, so it is not used to seeing
the overall perspective position, so that disrupt
the development of the soul of leadership,
3. Women’s emotional in a situation that is
not appropriate, so many women spend time
thinking about "what people say" when he
should think in a professional to complete the
task, often planted "feeling bad" a prolonged,
often emotional and centimental when criti-
cized about her work, attitude or appearance,
4. She is less willing to take risks, often related to
think about "what people say," women tend to
perform tasks safely and average (average of
habit, so that the leadership considered them
as mediocre employee who on average, will
not require ladder promotion,
5. Women less aggressive enough, because the
aggressive nature is not in line with the ed-
ucation he received during this, that women
should be feminine, do not be aggressive, so
it does not "dare to" express feelings and ideas
clearly ( assertive), and not "dare" to say "no"
on the opinion and attitude of her colleagues
who knows one,
6. They would rather react than taking the initia-
tive, they are too embarrassed to highlight the
advantages of opinion and its leadership and
prefer the existing path,
7. Women are more oriented to the task of on
purpose, think big on goals and objectives, de-
feated by work routine and habit in the details.
Based on secondary data collection the Ministry
of Cooperatives and SMEs (2006), the number
of Kopwan Women Cooperatives in Indonesia (31
provinces), in the year 2006 were 1517 units with
a total of 220,740 people, the number of Kopwan
increased 105.83% from the year 2005 (737unit)
which increased 83.33% when compared to the
year 2002 (402 units). Kopwan most numerous in
East Java (212 units), followed by West Java (195
units), Central Java (96 units), NAD (94 units), and
at least in North Maluku and West Irian Jaya each
8 units. As needed some form of primary Puskop-
wan Kopwan has been established at provincial and
Inkopwan based in Jakarta.
Meanwhile, one of the efforts in empowering hu-
man resources, especially women, is through the
cultivation and strengthening of the spirit and prac-
tice of entrepreneurship. In general, characteristics
and temperament of an entrepreneur is (Kartini,
2001):
1. Have confidence and optimistic
2. Results-oriented and work
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3. Dare to take risks with a clear calculation
4. It has a soul and attitude of leadership
5. Having a creative and innovative ability
6. Oriented to the future
Why Microfinance
Reviewing the configuration structure of the In-
donesian economy as a whole, from 39.72 million
units of existing businesses, amounting to 39.71
million (99.97%) is an economic business people,
or often called micro, small and medium enter-
prises (MSMEs). And if we look deeper, micro busi-
nesses are the majority, because 98% of the total
number of business units or 39 million businesses
(Tambunan, 2002).
Empowerment is the most common terminology
used in the effort to be aligned and poverty reduc-
tion. Eradication of poverty requires the involve-
ment of women in social and economic develop-
ment, equal opportunities and full and equitable
participation between men and women as agents of
sustainable development. Empowerment is a pro-
cess of increasing the capacity of a person or group
in your choices. This system narrows the meaning
of women’s involvement was limited to supporting
roles to men in order to perform an action or output
desired. (Dewi Susanti: 2009)
3 Research Method
1. Economic Indicators include: Payment loans,
utilization of income, household economic de-
cisions, control over business decisions.
2. Social indicators include gender equality be-
tween relationships and power, the level of mo-
bilization role of women, political awareness
in the village administration building.
3. Psychological indicators include: Access to the
improvement of education, knowledge and in-
formation, attitude and self-perception.
4. Indicators of entrepreneurship covers the types
of business which engaged and developed, hu-
man resources, savings and investment.
4 Results and Discussion
4.1 Demographics of Respondents
1. Age of Respondents
Age of respondents who used the study is 18
to 45 years (90%) which is the productive age,
and the remaining 10% are those aged 45 to
65 years,
2. Respondent Education
Education in the clothing of respondents were
high school 31%, SD 29%, BA 25% and 15%
junior high school. So it is likely to grow and
thrive in the business field is very large because
very appropriate in terms of education.
3. Professional Respondents
In addition to other housekeeping are as farm-
ers by 54%, other (other than trade, farming,
animal husbandry and fishing) by 33% and
13% trade
4. CU Membership
CU membership is mostly more than 2 years of
87.5% and the remainder is 1 to 2 years and
less than 1 year. This means that they are al-
ready a member long enough and have trust in
the CU and have received benefits.
5. Number of Brothers
The number of children an average brother of
respondents between 1 and 2 children by 83%
which is a small family. Besides, the relatives
who participated in the family, most of whom
were relatives other than grandparents, uncle
and aunt, and niece
The term of the loan which they do is more
than 2 years in accordance with their financial
capabilities. And they generally borrow more
than once and the most they have to borrow
as much as 11 times and generally more than
3 times. Members of CU CU mostly doing loan
to be used for purposes of improving business,
building and repairing houses, buy a vehicle
used for business purposes, buying land and
also for purposes of school children, because
they generally have a way of thinking to im-
prove the prosperity and improve the quality
of family with send their children to deal with
life in the future and also give the rest of their
lives by providing a legacy of business. In in-
certain economic conditions and also by the
crisis that has not been completed and rising
prices and inflation rates are large, thus affect-
ing their business, and this condition makes
arrears, those arrears not to make out of busi-
ness and go bankrupt, because they fear if have
loans and unable to pay the debt, that is not be-
cause of custom dubious assets and their prop-
erty confiscated, they better not have problems
with customs and their life in society.
6. Decision Making
In decision-making economic ctivities for
members of CUs are generally based on com-
promise families including parents and family
members with his children, so this indicates
that the fabric of family members of the CU
movement is very strong in every step of life.
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Table 1: Matric Corelation
Econ
omic
Socia
l
Psyc
hosis
Enterpr
eneurship
Economic Pearson
Correlation
1 .156* -
.204**
.061
Sig.
(2-tailed)
.031 .005 .400
N 192 192 192 192
Social Pearson
Correlation
.156* 1 -
.229**
.046
Sig.
(2-tailed)
.031 .001 .529
N 192 192 192 192
Psychosis Pearson
Correlation
-
.204**
-
.229**
1 .074
Sig.
(2-tailed)
.005 .001 .306
N 192 192 192 192
Enterpre
neurship
Pearson
Correlation
.061 .046 .074 1
Sig.
(2-tailed)
.400 .529 .306
N 192 192 192 192
*. Correlation is significant at the 0.05 level (2-
tailed).
**. Correlation is significant at the 0.01 level (2-
tailed).
Their interest to enter into a member of CU are
caused by these factors:
• Service and ease of credit, because loans they
receive is based of the level of savings they
have, so if they want a loan goes up, then one
of their deliverables is to increase savings.
• They received additional education about how
to manage family finances and also manage
the business.
• Savings feel safe because of them for them.
• The flowers are lighter than conventional bank
interest rates.
• Capital increases due to savings also increase.
Test Frieadman2 that the impact of the credit union
is the most important economic variable associated
with economic betterment of women.
Table 2: Friedman Test
Mean Rank
Economic 4.00
Social 2.71
Psychosis 1.74
Enterpreneurship 1.54
Friedman statistical test 3Test Chi-Square value
of 486.998 with df 3 and 0.000 significance value
indicates that there is a difference the relation-
ship between four variables of the empowerment of
women due to the impact of the credit union or at
least one of the variables that influence the impact
of the credit union to get empowerment women as-
sessment greater than at least one of the other vari-
ables.
Table 3: Friedman Statistical Test
Test Statisticsa
N 192
Chi-Square 486.998
df 3
Asymp. Sig. .000
a. Friedman Test
Most of the credit received by rural women are
mostly used to improve the business (59.09%),
while the increase in revenues to the use of a credit
of 24.51% is used to develop the business, amount-
ing to 19.61% is used to increase children’s school
fees, registration 21% is used to supplement house-
hold items, 12.75% used to increase the purchase
of vehicles, amounting to 14.71% is used to reno-
vate the house and a small portion (6.87%) is used
for other needs such as meeting basic needs - day,
maintenance health, and so forth.
4.2 Economic Indicators include:
4.2.1 Loan Payments
Most women who are members of the CU is always
on time in paying their installments. Only about
1% of women members of the CU is delinquent pay-
ment, the cause:
1. The distance to the TP office (Place of Pay-
ment) nearest to travel almost 2 hours, so that
this can be overcome with the method fetch
the ball.
2. Because remember, this can be overcome with
a reminder via telephone or dating to the
house and meet directly with members.
3. Because of sudden need, and this can be over-
come by tolerance time payment or payments
without paying interest on the loan once the
principal amount of the loan.
4.2.2 Use of profit
Once they can apply for a loan, then they can in-
crease profits and on average they use to improve
the education level of children, increase business
capital, buy furniture, purchase vehicles and repair
or renovation of homes.
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4.2.3 Household economic decisions
If you look at family relationships are established
in every household can be said to the women who
are members of the CU at home is good, because
almost all matters relating to the loan application
and utilization decisions are always considered to-
gether (consensus).
4.3 Social indicators include:
Gender equality between relationships and power
Gender equality here can be seen with the involve-
ment of women and decision-making during the
loan application, utilization of credit funds. Al-
though far from the city district, but the position
of women is good.
4.4 Psychological indicators include:
1. Access to education improvement Membership
of women in the CU also provides benefits with
the opportunity to be able to improve their ed-
ucation level to a higher for girls who want to
continue their education
2. Knowledge and information With the primary
education before becoming a member of CU
for the women was very useful to add insight
and knowledge and even information that pre-
viously did not appeal to them eventually be-
came interested and eventually even become a
member of CU.
3. Attitude and self-perception By becoming a
member of the CU they really feel the positive
influence that is felt more confident because
they feel could help the family needs or to in-
crease family income. Likewise, openness to
people Laing also increased because they felt
more knowledgeable and not left behind infor-
mation with others.
4. Health Maintenance Women who are members
of the CU would receive benefits if they are
sick, or have children, this is proven if they or
their family members had to be hospitalized in
the hospital, then they can apply for the reim-
bursement of hospitals to submit a receipt from
the hospital to CU. Likewise, if they have chil-
dren then they will get compensation for the
birth.
4.5 Indicators of entrepreneurship
1. Type of business and developed elaborated.
Those who have become members of the CU
generally continue to pursue the same profes-
sion but the amount of capital can be devel-
oped even further.
2. Savings and investment
Requirements to become a member of the CU is
to be paid the first deposit to savings, compul-
sory savings and voluntary savings that must
be paid every month then this shows that ev-
ery member of the CU would have a savings
account even though they finally have the loan
but the savings should still be paid each month.
For those who do not have the funds to deposit
the first deposit they can borrow and paid as a
deposit first, this is easier for them to become
members of the CU.
4.6 Human Resources
Readines candidates for the CU and become obliga-
tion for them to follow the Basic Education I illus-
trate that the quality of human resources would be
better if they really want to be a member of the CU.
5 Conclusion and Implications
The existence Credit Union (CU) has been able to
beguile women in family economic activities, where
most of the credit received by women especially in
rural areas has been used and exploited to enhance
their business, either new business or old business,
it is shown from their opinion that this This has to
increase revenue. The result of increased revenue
is used to develop the business back, to increase
children’s school fees so that the improving educa-
tional level and standard of welfare, the purchase
of household furnishings, adding to the purchase
of vehicles used to facilitate their efforts, to reno-
vate the house and a small portion is used for daily
needs or consumptive.
By becoming a member of the CU they really feel
the positive influence that is felt more confident be-
cause they feel could help the family needs or to in-
crease family income. Likewise, openness to others
is also increased because they felt more knowledge-
able and lack of information left behind by others.
Key factors of success in implementing gender
equality and empowerment of women are eco-
nomic factors, social factors, psychological factors
and the factor of entrepreneurship.
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